
Advice to Strengthen Your Self-Storage Company’s  
Online Marketing Presence 
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You Can’t Afford to Be Shy 
If you’re not using social media to build your self-storage brand and engage with 
customers and prospects, you’re missing out on a medium that can elevate your 
reputation among consumers and perform as a lead-generating platform. 
Here’s why: 
 
 72 percent of online U.S. adults use social media networking sites such as 

Facebook, Twitter, LinkedIn and Pinterest. (Pew Research Center, Pew Internet 
& American Life Project, May 2013)  
 

 Social media users tend to be between 18 and 29 
years old, but the 50-to-64 age group has 
increased to 43 percent. (Pew Research Center) 
 

 Consumers now expect businesses to maintain a 
presence across popular platforms.  



Building Relationships With Customers 
Building rapport with your self-storage audience is a process. It takes: 

 

 Time to build a positive reputation  

 Investment in human resources to manage online platforms 

 Consistency in tone and posting schedule 

 Truth and transparency in messaging  

 

 

 

 

 



Building Relationships With Customers 
It’s not about you. A strategic mix of fun/interesting topics alongside 
business posts tends to increase customer engagement. General rules: 
 

 Share content from other people and websites about 80 percent of the 
time. Promote your business and content the other 20 percent. 
 

 Post about topics that concern your community including local events, 
interesting news articles, sports, youth programs, etc. 



Building Relationships With Customers 
While it’s common to follow and engage with consumers and businesses in 
the hope they will reciprocate and follow your posts across social media 
platforms, it’s important to be selective in your approach. Consider: 
 
 When others see you sharing and 

commenting on their posts or posts of 
those they admire, it will boost your 
reputation and get their attention.  
 

 Following local businesses and prominent 
people in your community, as well as 
others in the self-storage industry, will 
help increase your visibility and enhance 
your “social relevancy” in the eyes of potential 
customers and business partners.  

 



Measuring Your Social Acuity 
While much of social media 
engagement offers intangible 
benefits through brand building and 
social networking, your ultimate goal 
should be to convert your 
connections into rented units and 
business partnerships. 

 

Although independent self-storage  
operators may have the most difficult 
time justifying the time investment, 
there are ways to help gauge a return 
on investment. Following are some 
metrics to consider. 

 
Henley: 7 Steps to Leverage Social Media Marketing   



Measuring Your Social Acuity 
 Reach, “likes” and “shares” of your pages and posts are soft metrics that 

indicate how well you’re keeping your audience engaged.  
 

 Social referral traffic and goals for specific marketing campaigns can be 
measured through Google Analytics. Knowing who’s visiting your 
website from directly through social media and renting units because 
of engagement is critical to understanding which platforms are 
working and why. 

 

 Increasing your presence on social media can improve search engine 
optimization, boosting page-ranking results.    
 

 Google Analytics can also help measure increases in branded traffic. 
Effectively engaging your audience on social media should result in an 
increase of consumers searching for your brand on search engines. 

Henley: 7 Steps to Leverage Social Media Marketing   



Facebook 
Facebook can be a powerful tool if leveraged correctly. Of the website’s 
estimated 1.3 billion monthly, 95 percent log in to their account every day, 
according to SocialMediaToday.com. Tips to consider: 
 

 Create a business page, not a 
personal profile. Facebook does not 
allow businesses to advertise 
through personal profiles.  
 

 Modify your page’s tabs to what is 
relevant for your business. Users 
crave information, and the more 
you provide on these pages, the 
more personal the business will 
seem to visitors. 



Facebook 
 Once your page is created, stay engaged. 

However, Facebook users have become less 
tolerant of too much posting. As a business, 
try to post no more than once or twice per 
day but at least once per week. 
 

 Use photos to help cut through cluttered news feeds and get noticed. 
This is a great way to showcase facility events, amenities and 
business milestones. 
 

 Pose questions to your audience and engage in comment discussions on 
topics relevant to your community and business, when appropriate. 
Facebook studies have shown users are more likely to buy from brands 
with which they are engaged. 

Schlee: Earn More Facebook Likes and Shares    



Facebook 
 To leverage Facebook as a 

lead-generation tool, self-storage 
operators should consider Paid 
Ads and Promoted Posts to help 
boost visibility of posts. 
 

 Paid Ads should be targeted at users who are not aware of your page or 
familiar with your brand. They may be targeted at specific ages, 
locations and interests. Include a call to action or question that will 
pique the target’s interest and entice engagement. 
 

 Promoted Posts should be intended for fans of your page and their 
friends. Use these for promotions, events and news of interest to your 
audience and design them to increase interaction. 

Schlee: Earn More Facebook Likes and Shares    



Twitter 
 Twitter is perhaps the most social of all social media, generating an 

average of 58 million tweets every day in short bursts of no more than 
140 characters. A total of 9,100 tweets occur every second. 

 

 Twitter boasts more than 645 million users and, as of Jan. 1, 2014, was 
garnering 135,000 new users every day. 

 

 The percentage of Twitter users who log in to their account every day is 
60 percent, although 40 percent of all users say they follow others but 
don’t actively tweet. 

 

 Search engines love the site, generating 2.1 billion queries every day.  

Statistics from StatisticBrain.com and SocialMediaToday.com    



Twitter 
Because of the flurry of user activity, Twitter 
is the most forgiving social media platform in 
terms of posting frequency. Users are 
accepting of several posts per day, but tend 
to ignore or reject constant self-promotion 
from businesses. 
 

Content should be informal and conversational. Think of it as a perpetual 
networking event online. Post tweets that interest those who follow you 
with the aim of getting them to share or retweet them to their followers. 
 

Tweets that pose questions or calls to action can entice direct 
response from users and increase engagement. Retweet posts 
from users that you find of interest and reference other users by 
their handle when wanting to draw positive attention to them. 



Twitter 
Use your feed or search for relevant hashtags, such 
as #selfstorage, to “listen” to discussions that are 
relevant to your self-storage business. Knowing what 
issues people are talking about that relate to storage 
can help you create tweets that address customer 
pain points without being promotional. 

 

If a user in your market is talking about moving, 
packing boxes or needing a moving truck, you have 
an opportunity to engage them in a meaningful 
conversation on their page or via direct message. 

 

Use the site to build relationships with prospects, not as a one-way 
broadcast medium.  



LinkedIn 
LinkedIn boasts more than 250 million members and is growing. Once 
used primarily by jobseekers, the website has improved its social features 
to become an effective business-networking tool. The percentage of 
LinkedIn users who log in to their account every day is 30 percent, 
according to SocialMediaToday.com. Tips to consider: 
 

 Engagement on LinkedIn should be 
business-oriented, but brand-specific 
content is expected and fits better here 
than on Facebook or Pinterest.  
 

 Mix business promotions with useful and 
educational content. Be careful not to come 
across as too sales-oriented. 

Fritzel: Achieving Greater Self-Storage Occupancy Through LinkedIn    



LinkedIn 
 Frequent updates are more 

acceptable than on Facebook. 
Multiple page updates each day 
are performed by the website’s 
highest-ranked companies.  

 

 Keep content relatable and topical, 
including tips on storing or 
preserving specialty items, staying 
organized, preparing to move and more. 

 

 Take advantage of the website’s business-centric format to recruit 
new employees, join industry-related groups, find business partners 
and woo commercial tenants. 

  

Fritzel: Achieving Greater Self-Storage Occupancy Through LinkedIn    



LinkedIn 
 LinkedIn’s Showcase pages enable self-storage operators with 

multiple locations to maintain and brand separate pages. A primary 
page can be used to emphasize company branding, while the 
secondary pages can be reserved for promoting localized content. 

 

 Consider using the site’s fee-based, Sponsored Updates feature to 
target specific demographics based on geographical area, age, gender 
and occupation. 

 

 Leads generated by LinkedIn are considered by marketers to be more 
authentic and meaningful than other social media platforms. Forty-
three percent of marketers have found a customer on the site. 

Fritzel: Achieving Greater Self-Storage Occupancy Through LinkedIn    



Pinterest 
Launched in 2010, Pinterest is among the trendiest social media platforms. 
The site boasts more than 70 million users, 80 percent of which are women.  
 
There are also more than 500,000 business 
accounts on the site, including self-storage 
companies Extra Space Storage Inc., 
ezStorage, Manhattan Mini Storage and 
Uncle Bob’s Self Storage.  
 
On average, Pinterest buyers spend more 
money on items than those from any of the 
five big social media sites, according to a 
2012 report from comScore Inc. 

Lamb: Get ‘Pinned’ on Pinterest    



Pinterest 

 Content is visual (pictures and video), where sharing content is the act 
of “pinning” items to a themed page or board. Self-storage operators 
often use the site to share photos of their facility, interesting images, 
and useful content on storage tips.  
 

 The primary form of user engagement is by following another user’s 
page or themed board. Users can also share another user’s content by 
“repinning” it to their board. 
 

 Commenting and liking other user’s pins draws attention to your 
profile and demonstrates you are actively engaged with other users. 
Refrain from promoting you company when commenting. 

Lamb: Get ‘Pinned’ on Pinterest    



Pinterest 
 Pinterest users are searching for a 

variety of information, from recipes and 
clothing styles to tips on home 
decorating, organization and packing. 
 

 Pins that are unique, captivating or 
quirky tend to be shared the most. 
Create boards that highlight other local businesses, sports teams and 
community events. 
 

 Business-centric boards can showcase your self-storage facility and 
services, as well as employees, customers and special events. To 
increase engagement, consider creating a user-generated board where 
customers can upload their own images. 

 
 
Lamb: Get ‘Pinned’ on Pinterest    



Pinterest 
 The site’s business pages allow you to track who is pinning from your 

website, how many impressions you receive for your pins, and how 
many viewers are clicking on your content.  
 

 Analytics can also provide demographic information, including who is 
pinning your website photos, when they’re pinning and which pins get 
the most re-pins.  
 

 Use the analytics to understand what content holds the most interest 
for users and help maximize your marketing efforts. 

Lamb: Get ‘Pinned’ on Pinterest    



YouTube 
According to SocialMediaToday.com, YouTube is the second largest search 
engine behind only Google. Video is becoming an increasingly important 
medium for business marketing, including self-storage. Consider creating 
your own channel of self-storage related content, including a tour of your 
facility, community events, packing tips, organizing a storage unit and 
more. Creativity and humor can raise the sharing frequency of a video, 
leading to valuable viral marketing opportunities. 
 

Keep your videos relevant to your message, 
and aim for less than three minutes. See how 
other operators are using video to promote 
their facilities on Self-Storage TV.  

http://www.insideselfstorage.com/videos.aspx
http://www.insideselfstorage.com/videos.aspx
http://www.insideselfstorage.com/videos.aspx


Google+ 
With more than 190 million active users, 
using Google+ is a “must-do” for any business. 
 
First, create a “business” page, not a personal 
profile page, a mistake many business owners 
make. You want this page to represent your 
self-storage brand, not you as an individual. 
You can still have a personal profile page, but 
you should have one for your self-storage business as well. 
 
Use a large cover image, a compelling tagline, and focus on keywords in 
the “About” section. These should be keywords your customers are using 
such as “Phoenix self-storage” or “Bloomington packing materials.”  
 



Other Popular Platforms 
Foursquare: A location-based app for mobile users, Foursquare 
enables customers to interact with businesses differently than most 
social media networks. Users rely on the site for information-based 
content to help them make decisions on where to eat, shop or store 
their goods.  
 
Instagram: Owned by Facebook, this social media outlet is driven 
by video and images and holds many of the same principles as its 
parent. Engage users with relevant and interesting photos, and 
consider increasing interaction with customers by holding photo 
contests related to self-storage. 
 
Yelp: People are talking about you whether you want them to or 
not. If you do nothing else on Yelp, claim your listing to help your 
search-engine rankings. More than likely, your business is already 
listed because a customer couldn’t find you on the site and created a 
page himself. Claiming the listing will give you some control and a 
voice of reason if negative reviews require addressing. 



Thank you! 
Thank you for viewing our slideshow. Please be sure to download the PDF 
copy for future reference.  

 

To view the articles sourced in the slides, as well as numerous other 
related resources, visit the “Social Media” and “Online Marketing” topics 
pages at www.insideselfstorage.com.  

 

For educational products that teach strategies on leveraging social media 
for business success, please visit the Inside Self-Storage Store. 
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